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			Read our latest article featured in Harvard Business Review: How Brand Building & Performance Can Work Together.
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							Make faster, smarter brand decisions.
						

				

				
						
					
			
								
				
					
			

		

				

				

				
				
							Access better brand data, faster insights, and industry expertise for less. 
						

				

				
				
					
			
						
						REQUEST FREE BRAND ASSESSMENT
		
					
		

				

				

					

		

				
			
								
				
					
					
				

				

				

					

		

							

		
				
				
					
			

		

				

				

					

		

							

		
				
						
					
			
								
				
			Set your brand apart

		

				

				
				
							Use exclusive, big brand data to find the precise positioning and perfect message to put your brand in front of the right audience.
						

				

				
				
					
			
						
						LEARN MORE
		
					
		

				

				

					

		

				
			
								
				
					
							
					
												
															
								
													
												Get instant results with AI-driven brand intelligence
					


					Measure and optimize brand health in real-time with prescriptive recommendations drawn from the streaming AI-driven brand intelligence software.


				

							
					
												
															
								
													
												Unlock potential with Predictive Brand Technology™ 
					


					Understand brand performance changes over time, build data-driven predictive scenarios, and unlock which opportunities will drive the most significant impact to increase your brand equity and financial results.


				

							
					
												
															
								
													
												Connect Brand to Business™ results
					


					Turn your brand into a value-driving asset by measuring the causal connection between brand investments and the impact those have on short- and long-term business results.


				

							
					
												
															
								
													
												Achieve your branding goal
					


					Use a ready-made solution to address your branding concerns, from brand positioning to audience prioritization. Unify all your branding efforts by connecting BERA brand metrics and data across any brand initiative.


				

								

				

				

					

		

							

		
				
						
					
			
								
				
			
		
					Go beyond brand tracking and 
				
					build equity.
				
				

				

				

				
				
							Move past outdated brand tracking practices and static research reports to see how real-time data and access to the world’s largest data stream unlocks brand growth and financial impact.
						

				

				
						
					
			
								
				
			
		
						
				
					
						Gain a 360' view of how your brand and others are performing.
					
				

									
						Always know how your brand and others are performing in market, assess risks, discover new opportunities to connect with consumers, and grow engagement and brand loyalty. 					

							

		

				

				

					

		

				
			
								
				
					
						
				
					
						Measure current and future brand performance in real-time.

					
				

									
						Drive faster growth and customer loyalty with high-frequency brand tracking, predictive forecasting, scenario planning, and real-time insights on 130+ metrics across 4,000+ global brands.					

							

		

				

				

					

		

				
			
								
				
					
						
				
					
						Access more historical data and richer sample for greater analysis.

 
					
				

									
						Tap into many years of historical tracking data on the world's largest brands and gain access to 1M+ census matched data captured globally for greater sample and resolution.					

							

		

				

				

					

		

							

		
					

		

							

		
				
								
													
											

								
					
			
								
				
			Trusted by the brands you know and love
		

				

				
				
							See why today’s most influential brands rely on BERA, the world’s only Predictive Brand Technology™, to continuously measure brand equity, maximize financial impact, and manage their brand purpose with agility and confidence.
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							Annual revenue lift.
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							Annual value creation.

					

				

				

					

		

							

		
					

		

							

		
				
						
					
			
								
				
			Access the right insights faster with AI-driven brand intelligence.
		

				

				
				
							Benefit from 24/7 brand intelligence that delivers rich consumer and competitive insights in real-time by automating the collection, analysis, measurement, and decision making to optimize your brand strategy and drive growth in months, not years.
						

				

					

		

				
			
								
				
							Access the right insights faster with AI-driven brand intelligence.
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							Make the right decisions with Predictive Brand Technology™.
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Make the right decisions with Predictive Brand Technology™.
						

				

				
				
					
						
				
					
											
				

									
						Go beyond static reports and historical brand tracking with technology that monitors brand health over time and predicts future performance. Receive prescriptive recommendations on how to grow your brand across audiences, and an early warning system to course-correct to maintain strong growth.					

							

		

				

				

					

		

							

		
				
						
					
			
								
				
							Connect brand investments to financial results.
						

				

				
				
					
						
				
					
											
				

									
						Finally understand and report on the financial impact brand investments have on short- and long-term business value. Manage and mitigate risks by assessing and forecasting predictive scenarios to understand which strategies will drive the most significant lift in revenue and enterprise value.					

							

		

				

				

					

		

				
			
								
				
							Connect brand investments to financial results.
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			Summer '23
		

				

				
				
							Be the first to see the latest capabilities we are adding to Brand Explorer and how these equip brand teams with the answers and insights they can’t get anywhere else.
	Automate the “why” behind shifts in your brand equity so you know what efforts and tactics to prioritize to generate the greatest ROI.
	Master your brand positioning with syndicated functional and experiential metrics that can influence purchase decisions, drive loyalty and enable your brand to excel in the market.
	Discover real-tie funnel metrics that help reduce friction and accelerate funnel conversion.
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						“BERA is helping billion dollar brands get a deeper emotional connection with their audiences--so CMOs and their teams can understand the drivers of their brand, how their behaviors impact those measures, and what activities need to be refined to further achieve where they want to go. BERA is so much more than a brand tracker. It’s the future of brand management, enabling businesses to predict future outcomes and measure these trends over time, to make sure the business is always moving in the right direction.”					

					Jim Stengel, CEOThe Jim Stengel Company				
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						“I’ve worked in brand tracking research for nearly 30 years, and BERA is the only company I have seen that can provide foresight into what truly impacts future brand health.”					

					Patti Fries, Director, Consumer Insights and Marketing EffectivenessDish				
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						“BERA has truly unlocked a new level of brand insights for our company. Furthermore, the BERA brand portal allows for easy data analysis. The unique BERA brandscape offers us unprecedented visibility and the unique BERA score – and the different components underneath – allows us to bring brand metrics into marketing performance measurement.”					

					PJ De Queker, Global Marketing InsightsBOSE				

						
									
						[image: PJ De Queker, Global Marketing Insights]
											

											

		

								

											
									
							
					
						“The BERA scores relate very well to financial performance and the valuation multiples and most importantly, total share holder return. The combined focus on financial metrics and BERA gives really good insights on which of those paths would really create the most long-term value.”					

					Greg Milano, Founder & CEOFortuna Advisors 				
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			Integrate brand into all your marketing workflows

		

				

				
				
							Solve your most common brand management challenges by tapping into better insights and context from more than 4,000+ global brands so your teams can accomplish all your brand initiatives with confidence.
						

				

				
						
					
			
								
				
			Brand positioning
		

				

				
				
					
			
						
		

				

				

				
				
							Build a winning positioning strategy focusing on the right drivers to grow mindshare, consideration, and loyalty.
						

				

					

		

				
			
								
				
			Brand valuation
		

				

				
				
					
			
						
		

				

				

				
				
							Gain visibility into the metrics driving brand growth and track contribution to revenue and value over time.
						

				

					

		

				
			
								
				
			Partner evaluation 
		

				

				
				
					
			
						
		

				

				

				
				
							Prioritize and de-risk partnership decisions by knowing which relationships close gaps, reinforce strengths, and deliver the best return.
						

				

					

		

							

		
				
						
					
			
								
				
			Ad testing and optimization
		

				

				
				
					
			
						
		

				

				

				
				
							Test and measure how effectively advertising delivers the proper engagements to influence minds and drive consumers towards your brand.
						

				

					

		

				
			
								
				
			Audience prioritization 
		

				

				
				
					
			
						
		

				

				

				
				
							Understand the relationship different audiences have with your brand, pricing elasticity, and probability of winning brand consideration and loyalty with different target segments.
						

				

					

		

				
			
								
				
			Brand tracking
		

				

				
				
					
			
						
		

				

				

				
				
							Identify core factors of your brand’s DNA, know what to prioritize, and how to increase revenue and value over time.
						

				

					

		

							

		
				
						
					
			
								
				
			Media mix modeling (MMM)
		

				

				
				
					
			
						
		

				

				

				
				
							Discover which metrics will drive the greatest growth potential and adjust allocation to achieve short- and long-term growth goals.  
						

				

					

		

				
			
								
				
			Goal setting and forecasting
		

				

				
				
					
			
						
		

				

				

				
				
							Calibrate brand to financial objectives and spend by decomposing tactical efforts to understand which components move the needle.
						

				

					

		

				
			
									

		

							

		
					

		

							

		
				
						
					
			
								
				
			Get intuitive software plus all the support you want.
		

				

				
				
							BERA’s in-house experts help brands better understand and use data, reports, and analysis to determine where they are today, where they need to go tomorrow, and how to best execute a strategy for success.
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			Learn how BERA customers 
generate 391% ROI using our 
Predictive Brand Technology™
		

				

				
				
					
			

		

				

				

				
				
					
			
						
						DOWNLOAD FORRESTER STUDY
		
					
		

				

				

					

		

							

		
				
						
					
			
								
				
			Trending topics
		

				

				
				
					
			

		

				

				

					

		

							

		
				
						
					
			
								
				
			
		
					
				

				

			

							
				
				Why NPS can't be your North Star brand metric

									
						Learn why marketers are moving away from NPS as a guiding metrics for determining brand love.					
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				Industry Spotlight: What Social Media Brands Tell Us About Brand Equity, the Sales Funnel, and Performance Marketing			
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				How a brand crisis plays out in Red states vs. Blue states			
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			Sign up Monthly Newsletter
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